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Cost of living crisis Mortgage market turbulence Benchmarking price sensitivity 

A return to the 4 seasons of protection? 

September 2022 (Total) New Business

Welcome to the first edition of a short, sharp monthly dose of 
protection market insights; delivered by iPipeline. 

Will there be any protection winners?

September is a key month for the protection market, gaining 
crucial momentum after holiday season. However, with an 
unexpected Bank Holiday, did this momentum get stopped in 
its tracks? The next months will tell us more. 

Rampant inflation has decimated many household budgets. How will this 
impact demand for protection and will any market sectors hold up better 
than others? Early trends show that if there is to be a ‘winner’, it’s likely to be 
income protection. We’ve watched this product perform more strongly than its 
‘rivals’ – but will the trend continue? 

During one dramatic September week, over 40% of all mortgage 
deals had been pulled, with many awaiting reprice as the market and 
Bank of England reacted to the government’s mini-budget. A frenzy to 
secure fixed deals will likely follow – but how will this, and the expected 
housing market downturn impact protection volumes through Q4? 

As household finances tighten, we’re monitoring the impact on price sensitivity 
in the protection market. When analysing the relationship between premium 
and the product selected over 2022, we can see that to date, there has been no 
trend by advisers to recommend cheaper cover. In fact, the cheapest product 
was recommended 5% less frequently in September, as it was in January. We 
will continue to monitor this relationship in the coming months. 

The past two year’s disruption due to covid have played havoc 
with typical market seasonality, where market volumes have failed 
to track previous years.  Summer saw the demand lines begin to 
track once again; are we seeing the market return to normality? 

“It’s been a volatile year and as the world recovers from 
the impacts of the pandemic and our market, like almost 
all others, has continued to be impacted by other external 
shocks. September was a working day lighter than expected, 
which may explain the lower YoY comparison. Will volumes 
recover as we enter Q4?” 

“When consumers feel financially vulnerable, it seems their first instinct is 
increasingly to look to protect their income. This trend, together with a growing 
focus paid to income protection by a number of high-profile distributors is very 
encouraging. But do we have the products and processes in place to meet 
expectations? Will current underwriting complexities and challenges mean a 
sub-standard buying experience?” 

“We know mortgages and protection are closely linked, but is the 
relationship a straight, linear one? There will be threats to protection 
demand from a falling mortgage market, but will there be opportunities 
as well? As with many things, the key is access to and insight derived 
from data.” 

“The natural hypothesis is that as household finances tighten as a result of 
cost-of-living pressures, the cheapest cover would be recommended more 
often. Our data doesn’t currently prove this, in fact showing growing support 
for products not in the ‘top 3’. However, there are a number of variables which 
impact this picture, variables we will continue to explore in our analysis over 
coming months.” 

“Seasonality is an important trend to monitor, insurers and 
distributors need to understand and plan how demand is affected 
by the time of year. What was a consistent pattern has been 
heavily disrupted in the past two years, but we are seeing a return 
to ‘normality’.”
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For a drop in 100 Mortgage Approvals, we see a drop of 47 
Protection applications. How is this split by Channel?
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